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ASEAN Economy Overview  

As we foresee the blooming new era of development in ASEAN, MDC decided to 

look in some aspect of the international trading industry among those countries, 

particularly by looking at physical events, convention, trading, exhibitions, and 

the development of these infrastructures in the zone. 

 

We will highlight in this report few key facts and simple comparative analysis 

among key contents and other elements related to exhibitions and exhibition 

centers. 

 

Created in 1967 based on political and security reason, ASEAN wants to achieve 

a single market and production base just as European Union nowadays. If they 

become a union community, with over 600 million people, ASEAN's potential 

market is even larger than the European Union and North America, only next to 

the People's Republic of China and India. It will be the seventh largest union in 

the world and could be the fourth largest by 2050 if growth trends continue. 
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ASEAN Economy Overview  

From the GDP chart above, we see all the countries in the community have 

positive growth rate except during the 2001, and 2008 financial crisis period. 

Among the countries, Indonesia, Vietnam and Lao PDR have a relatively stable 

growth around 5% even in the financial crisis, while others are more fluctuating.  

 

Meanwhile, Indonesia has the highest GDP, which is  4 times the second country 

(Thailand). Lao PDR and Cambodia have low GDP amount compared to other 

countries. On the other hand, All the countries expect a GDP boost, and eager 

to launch this economic community, within only 2 months left to the scheduled 

deadline, we’ll see how it ends soon. 

 

GDP (solid line) & GDP Growth (dotted line) US$ Billion % 
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With a total merchandise exports of over $1.2 trillion, which is nearly 54% of total 

ASEAN GDP and 7% of global exports, ASEAN is one of the most open economic 

regions in the world,  

 

During the last 15 years’ period, the overall trend of exports for every country is 

increasing although the global financial crisis in 2008 pushed down the market 

heavily . However, from the data analysis, we see only after 2 years of the 

financial crisis, most countries have already recovered back to a stage before 

the crisis.  

 

Among them, Singapore  has the highest exports amount at US$570  billion, 

which is doubled of the second country (Thailand US$280  billion). Vietnam, 

Cambodia, LAO PDR, and Philippines showed a growth trend last year while 

others were mostly stuck.  

 

The situation for the imports is quite similar compared to the exports. Combined 

together,  we’ll have the glimpse of the total international trades of goods and 

services and the growth of it in the next page.  

 

ASEAN Economy Overview  
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Trades goods and services (solid line) & Growth (dotted line) 
US$ 

Billion 
% 

Overall, when we look at the total trades graph, it’s similar to the GDP graph. the 

growth rate rebound at 2010 as the recovering effect of market shock in 2008. 

But after 2010, all the growth rate decreased rapidly except Cambodia, Lao PDR 

and Vietnam. Other countries even stopped growing in recent years.  

 

As for future market, we think the growth rate might be around 0% to 10%, or 

even decreasing if there is no stimulate to the market.  

 

Thus, the ASEAN Economic Community will be extremely important for the 

economy development of all the countries. We hope the free trade between 

them will be a changing opportunity to enhance the trades.  

ASEAN Economy Overview  
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Exhibition Industry in ASEAN has accelerated 

during the past years, due to regional 

manufacturing and production 

development with the region attracting 

US$121 billion in foreign direct investment in 

2012.  

 

The growth of exhibition industry in Malaysia 

has been up 8.2% in 2012 compared to the 

previous year, followed by Singapore 7.6%, 

Indonesia 6.6% and Vietnam 4.9%. 

 

According to the Global Exhibition Industry 

Association, the global exhibition industry 

was valued at US$23bil in 2013, while ASEAN 

(base of six: Malaysia, Singapore, Thailand, 

Indonesia, the Philippines and Vietnam) was 

valued at US$600mil. 

 

ASEAN ‘s trade exhibition industry is 

expected to grow at an annual pace of 10% 

over the next three to four years, growing at 

a faster rate compared with 8% for the rest 

of Asia with the implementation of the 

ASEAN Economic Community (AEC) 

initiatives. 

Exhibition Industry Overview in ASEAN 

Source: BSG research  Global Association of the Exhibition Industry 
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Number of Major Exhibition Center According to MDC study, 

there are 33 major 

exhibition centers in 

ASEAN, with total indoor 

exhibition space of 

658,296 sq. m.   

 

Malaysia is ranked on the 

top in terms of number of 

exhibition center,  

followed by Thailand.  

 

Whereas Singapore is the 

first for the total indoor 

exhibition space with 

208,970 sq. m and the 

highest average of 

indoor exhibition space 

of 52,243 sq.m, Thailand 

has the biggest indoor 

exhibition space of 

110,000 sq.m.  

 

 

Indoor exhibition space Size 
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Among these 33 exhibition 

centers, 19 of them, with 

total indoor exhibition space 

of 449,069 sq.m  have been 

established in 2005 and 

before.  Whereas 14 with 

209,227 sq.m are in 2006 

and after.  

 

As the chart shows, the 

indoor exhibition space has 

been increased the most in 

Vietnam (72,000 sq.m), 

followed by Singapore 

(70,000 sq.m) after 2005. The 

growth of indoor exhibition 

space in Vietnam is 10 times 

than that before 2006, 

which to certain extent 

reflect the rapid economic 

growth in Vietnam in recent 

years. And more exhibition 

centers are expected to 

build in the coming future.  
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According to UFI statics and MDC research, by the end of 2011, 25 exhibition 

centers with minimum indoor exhibition space of 5,000 sq. m in ASEAN, account 

for 13.6% in Asia/Pacific market and 2.1% in global market. Whereas indoor 

exhibition space, ASEAN is about 9.5% of Asia/Pacific market and 1.9% of global 

market, respectively.   

Distribution of Exhibition Center with Indoor exhibition space 

No Less Than 5,000 sq.m 

25 

0.63 

184 

6.6 

1,197 

32.7 

NO. of exhibition center > = 5,000 sq.m 

Total exhibition space ( million sq.m) 

ASEAN Asia/Pacific Global 

The market share of ASEAN is still relatively small comparing to other regions in 

the world, such as USA accounts for 21% of global indoor exhibition space and 

China 15%. Top 15 counties hold 80% of the global indoor exhibition space.  

However, ASEAN exhibition market will grow with great potential in the following 

years as labor cost in China increases, more and more manufactories have 

moved to ASEAN seeking for low labor cost. It will be a manufacturing hub in 

ASIA, even the world.  All of these will push demand of trading exhibition up in 

the near future.  
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Total 1 13,800 

A 1 13,800 

Total 3 41,481 

A 2 15,481 

B 1 26,000 

Total 1 8,200 

A 1 8,200 

Total 5 57,122 

A 5 57,122 

Total 2 20,430 

A 2 20,430 

Total 4 208,970 

B 3 108,970 

D 1 100,000 

Total 5 198,280 

A 3 32,721 

C 1 55,559 

D 1 110,000 

Total 4 79,200 

A 2 7,200 

B 2 72,000 

The study divides exhibition 

centers into four groups 

according to the indoor exhibition 

space.  

A: 5,000 – 19,999 sq.m 

B: 20,000 – 49,000 sq.m 

C: 50,000 – 99,999 sq.m 

D: 100,000 sq.m and more 

The map below displays exhibition 

center distribution with the tables shows 

exhibition group (column 1), NO. of 

exhibition center (column 2) and Indoor 

exhibition space in square meters 

(column 2). 
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Thailand and Malaysia 

each has 5 exhibition 

centers with minimum size 

of 5,000 sq.m, but 

Singapore holds the most 

indoor exhibition space, 

with total of 208,970  sq.m, 

followed by Thailand of 

198,280 sq.m.  

As the second chart shows, 

only two countries in ASEAN 

have  exhibition centers 

with size over 100,000 sq. m, 

which are Singapore and 

Thailand. The size of 

exhibition center is 

diversified the most in 

Thailand. This could be due 

to diversification  of 

economic development in 

Thailand, rather than 

service industry focus in 

Singapore.  Indonesia and 

Vietnam have some 

exhibition centers between 

20,000 – 49,999 sq.m, which 

highly related to these two 

counties manufacturing 

development these years,  

Exhibition Center Number and Size 

Exhibition Center Size Distribution 
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Key market breakdown 

Malaysia 

 

By the end of 2014, the total exhibition space in Malaysia was around 90,000 

sq.m.  About 15 international fairs were taking place yearly. The biggest trade 

show in Malaysia was the annual Malaysian International Furniture Fair, which 

requires up 80,000 sq. m.  

Due to the lack of sufficient exhibit floor space, Malaysia losing advantage in 

attracting big international events. This issue has drew more attention these 

years with a strong growth potential for water, energy and security sectors in 

Malaysia.  

“The total revenue 

earned from MICE is 

about THB517,915 

million, about  19% is 

from international 

exhibitions. “ 

Thailand  

 

Thailand plays a significant role as the 

gateway to ASEAN focusing on industries 

including Automotive, Energy, Infrastructure, 

Healthcare and Food &Agriculture. 

According to Thailand Convention and 

Exhibition Bureau, from 2007-2012, Thailand 

hosted a total of 38,414 MICE events including 

exhibitions, conventions, meetings, incentives,  

of which 522 international exhibitions. The total revenue earned from MICE is 

about THB517,915 million, about  19% of this is from international exhibitions.   

In 2013, exhibitions revenue has grew at a rate of 14.26%, compared to 2012, 

reached  THB14,524 million. As a whole industry of MICE, the revenue  is 

expected to grow at a rate of 10% in the coming years.  

GDP (nominal)Per capita: US$12,127.21, est. 2015  

GDP (nominal)Per capita: US$5,771, est. 2015  



13 

Key market breakdown 

Singapore 

 

Singapore plays an important role to 

access the emerging economies of 

ASEAN and the vast markets in China 

and India. As the only Asian city in the 

Top Ten Convention Cities in the world, 

In 2013, Singapore attracted 3.5 million 

business visitors, an increase of 3 % from 

3.5 million 

S$ 5.5 billion 

In BTMICE visitor arrivals 

In BTMICE visitor Spending  

From January-Dec 2013 

3% 

Y-o-Y growth 

2012. These visitors spent an estimated S$5.5 billion (excluding sightseeing, 

entertainment and gaming expenditure). According  Singapore Tourism Board, 

around 2,130 MICE events were held in the country in 2011, a 46 per cent 

increase from 2010. These brought S$550 million (US$425 million) in revenue, a 10 

per cent rise on the previous year. 

MICE market in Singapore will continue grow but at a lower rate, however, the 

innovation in MICE such as marketing technology and exhibition result data 

analysis, virtual exhibition to cut costs, will be a focus for the coming years.   

Vietnam 

 

According to MDC study, Vietnam exhibition industry grows at rate of 4.9% in 

2012  with total revenue around  $45.4 million. The average size per fair is about 

2,732  sq.m, with cost per sq. m from $210 to $450.  

According to a recent ranking by PWC,  Hanoi is among the top fastest growing 

economies in the world in terms of GDP growth from 2008 to 2025. 

As Vietnam’s economy continues grow, with hug attraction to FDI, export and 

exhibition industry will be pushed up in future.  

GDP (nominal)Per capita: US$56,319, est. 2014  

GDP (nominal)Per capita: US $2,233, est. 2014  
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Exhibition and Conference Distribution in ASEAN 

About 2,615 events including 855 trade shows and 1,757 conferences will be 

held in ASEAN in the next year, which account for about 8.4% global market.  

Indonesia are ranked number one for the total number of trade show, whilst 

Malaysia is ranked in the top for the number of conferences. Thailand has the 

most events in the coming year.  
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However, most of the big 

international events  will take 

place in Singapore, due to its  

experience in exhibition, 

international presence,  well 

developed infrastructure and 

economic development.  

Malaysia enjoys some major 

automotive exhibitions due to its  

3rd largest automotive industry 

in Southeast Asia. About 7 

events regarding automobile 

industry will take place in 

Malaysia in the coming years.  

In the future, more and more 

big international trade shows will 

take place in ASEAN , specially 

trade shows about Automotive, 

Energy.  
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1. Overall, ASEAN exhibition industry has been developed at a good pace 

through the past years, not only regarding the development in venues, 

facilities equipments, but also in events organization.  

 

2. As the most developed county in ASEAN, Singapore has gained an important 

role as a top exhibition destination with the well developed infrastructure, 

strategic location, and its international presence.  

 

3. Other countries such as Malaysia, Thailand, etc., are picking up the pace to 

reinforce infrastructure construction and build more exhibition space, and 

accelerate cooperation with some top international event organizers to 

compete for big international events.  

Conclusion 
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1. As  barriers between the countries would be lowered, Inter-ASEAN trade will 

increase. As growth of 10% of trade exhibition industry in ASEAN is expected in 

the following three to four years, more and more indoor exhibition centers will 

be in demand.   

 

2. More exhibitions will take place in automotive,  Energy, Infrastructure, and 

Health and Wellness in the following yeas. 

 

3. As advancement in exhibition industry, trends of M&A or cooperation among 

ASEAN organizers and these from US and Europe will take place. 

 

4. New innovations will be presented, such as virtual exhibitions, designed to 

resemble physical tradeshows, which will solved the issues such as the space 

constraint and geographical boundaries, moreover will largely reduce the 

cost of exhibitions.   

 

5. Other related businesses will be pushed up by exhibition industry development 

such as tourism industry. More cooperation between MICE organizers and 

local tourism players , airline companies will take place to enhance the host 

country as not only MICE destination but also tourism destination. 

 

6. MICE segment has grown faster than traditional business travel through 2009, it 

has accounted for 54% of the total business travel market by the end of 2013, . 

And this growth trend will continue in the following years.  

Future 
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Appendix 

Name Country Location   Indoor exhibition space  
Estabilished 

Year 

Diamond Island Convention & Exhibition Center Cambodia Phnom Penh 
                                          

13,800  
2010 

 Bali Nusa Dua Convention Center Indonesia Bali 
                                         

6,346  
2010-2012 

Jakarta International Expo (JIExpo) Indonesia Jakarta 
                                       

26,000  
Before 2003 

Balai Sidang Jakarta Convention Center Indonesia Jakarta 
                                         

9,135  
around 1996 

 Grand City Convention & Exhibition Centre Indonesia Surabaya 
                                         

4,100  
2006-2009 

 Lao-ITECC Exhibition Centre Lao PDR Vientiane 
                                         

8,200  
Before 2006 

Persada Johor International Convention Center Malaysia Johor Bahru 
                                            

3,070  
2006 

Kuala Lumpur Convention Centre (KLCC) Malaysia Kuala Lumpur 
                                          

12,310  
2003 

Putra World Trade Centre (PWTC) Malaysia Kuala Lumpur 
                                          

19,500  
1985 

Mid Valley Exhibition Center Malaysia Kuala Lumpur 
                                            

5,574  
2001 

Matrade Exhibition & Convention Centre Malaysia Kuala Lumpur 
                                          

12,388  
2007 

Sunway Pyramid Convention Center Malaysia Kuala Lumpur 
                                            

3,000  
Before 2004 

 Penang International Sports Arena (PISA)/ 

Subterranean Penang International Convention and 

Exhibition Centre (SPICE) Indoor Stadium 

Malaysia Penang 
                                            

3,000  
2000 

Straits Quay Convention Centre Malaysia Penang 
                                            

2,350  
2009/2010 

Mahsuri International Exhibition Centre Malaysia Langkawi 
                                            

7,350  
Before 2006 

 Borneo Convention Centre Malaysia Kuching 
                                            

2,793  
2009 

Myanmar Convention Centre  Myanmar Yangon 
                                            

4,500  
Before 2004 

SMX Exhibition and Convention Center Philippines Manila 
                                            

9,130  
2007 

World Trade Centre Metro Manila (WTCMM) Philippines Manila 
                                          

11,300  
1990 

Marina Bay Sands Singapore Singapore 
                                          

30,000  
2011 

Suntec Singapore Singapore Singapore 
                                          

38,970  
1997 

Singapore Expo Singapore Singapore 
                                        

100,000  
1999 

Changi Exhibition Centre Singapore Singapore 
                                          

40,000  
2008 

Bangkok International Trade & Exhibition Centre 

(BITEC) 
Thailand Bangkok 

                                          

55,559  
1997 

Impact Exhibition & Convention Center Thailand Bangkok 
                                        

110,000  
1999 

Queen Sirikit National Convention Center Thailand Bangkok 
                                          

13,971  
1991 

Bangkok Convention Centre (BCC) Thailand Bangkok 
                                            

5,250  
2008 

Chiang Mai International Exhibition and Convention 

Centre 
Thailand Chiang Mai 

                                            

8,000  
2013 

Peach Pattaya Exhibition and Convention Hall Thailand Pattaya exhibition center 
                                          

13,500  
1999 

I.C.E. Hanoi (Cung Van Hoa) Viet Nam Hanoi 
                                          

32,000  
2007 

Vietnam Exhibition and Fair Centre (VEFAC) Viet Nam Hanoi  10, 000  1974 

Saigon Exhibition & Convention Center - SECC Viet Nam Ho chi Minh 
                                          

40,000  
2005- 2008 

TBECC - Tan Binh Exhibition & Convention Centre Viet Nam Ho chi Minh 
                                            

7,200  
 Before 2000  


